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DEPARTMENT OF TRADE AND

Message of the
Regional Director

We EXPAND
Opportunities

Assalamu Alaikum!

INDUSTRY

uccess is not just about hard work. True, one trait of a successful person is being a hard worker, putting all efforts
into what he or she is doing. However,it does not always translate to success. Because hard work should also be
matched with opportunities for growth, development, and progress.

Take for instance, @ farmer. He may ex-
haust all his strength,time and great effort in
his-craft; waking up in the wee hours to toil
the fields every day, taking care-of the. crops
to ensure good harvest in-a few months’ time.
Truth be told, the sad plight in our country is,
even though how hard they work, they still
remain poor.

This is where, we, at the Department of
Trade and Industry come in. We expand op-
portunities for the marginalized sector and
help them alleviate from poverty. Opportunities
that will help them break free from poverty,
become better than they were before, provide
better lives for their families,and become pro-
ductive citizens who contribute to the growth
of the economy.

The many programs that we have imple-

mented have definitely opened vast opportuni-
ties for micro, small, and medium enterprises

02

all over, Zamboanga Peninsuld. Farmers, pro-
ducers, and “our miero, smiaft.and \medium en-
trepreneurs have enjoyed increase in produc-
tion and-sales,and improvement of their prod-
ucts - thru - the “inferventions of the office.

The Shared “Service Facility. (SSF), for one,

has greatly helped them by acquiring free
equipment needed in their operation. As a
result, producers ~from the different industry
clusters in the region improved the production
by leaps and bounds and has also seen im-

proved quality resulting in an improved sales.

Sec. Mon Lopez, in his inaugural ‘speech,

said he wants an “entrepreneurial revolution™
in the country,where more and more Filipinos
venture into business.

Many Filipinos would love to go into
business. However, the lack in capitalization,
know-how and the basics of doing business

have stymied all their dreams of starting-their
own . business.

DTl ‘programs propel this “revolution’ to
greater heights, bringing the opportunities to
the people - by providing capitalization and
free trainings for business acumen and operat-
ing their own businesses.

The.conduct of the SME Roving Academy
or SMERA for years have seen the number of
MSME / participants grow,a manifestation that
entrepreneurship is gaining -grounds in the
region. An example is the number of MSMEs
our office assisted. In 2016, we. targeted to
assist 5,000 MSMEs, we have assisted 7,688
MSMEs.: What’s great about the figure is that
4924 or 64% of them are new MSMEs. The
upsurge in the interest of the public to ven-
ture info business can be atiributed fo the
fact that the government has presented so
much opportunities for them thru our pro-

ZAMBOANGA PENINSULA REGION
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Success is not just about
hard work. Because hard
work should also be
matched with opportuni-
ties for growth, develop-
ment, and progress.

grams; opportunity not just to start their
business, but to grow it and bring forth posi-
tive change in their lives and the lives of
others.

Our MSMEs are not alone in their guest
for development as DTI, in partnership with
the Philippine Center for Entrepreneurship
(PCE) headed by Presidential Consultant for
Entrepreneurship and RFM President and CEO
Mr. Joey Concepcion,implemented the Kapatid
Mentor Micro Entrepreneurs or the Mentor ME
program, where established and big entrepre-
neurs serve as mentors for MSMEs teaching
them the very important aspects of operating
and growing their business. This, with the
growing number of Negosyo Centers in the
region has made it much easier for MSMEs
to access government programs & initiatives.

To borrow the words of Sec. Mon Lopez

in his visit fo the region during the Negosyo,

SEIZING

Konsyumer ATBP., now is the time to invest
in our country as we have an administration
that is committed to the 10-point Socio-Eco-
nomic Agenda, essentially strengthening further
economic policies that are in place, and put-
ting emphasis on rural development.

More Opportunities. This is what we give
back to the people whom we pledge to serve.
Starting the “Entrepreneurial Revolution™ es-
poused by Sec. Lopez means encouraging and
convincing the public that there is huge op-
portunity for them in business by showing
them that the government is there to help
them realize their dreams and potential.

Our programs arg all geared towards cre-
ation, development, and -growth of our MSMEs.
The more entrepreneurs,the better it would be
for our ‘country. Talking about all these pro-
grams would: be lengthy, but one thing is for
sure, we are  here fo give opportunities for
every Filipino citizen-and help them seize and
take advantage of these opportunities.

It is our fervent desire that we continue
to bring forth opportunities fo the public
through our programs,and we hope that many
will grab these opportunities and become suc-
cessful in their chosen business. Thank you
very much and God bless!

Wiome

SITTI A

- JAIN, PH.D.

REGIONAL DIRECTOR

LIMITLESS OPPORTUNITIES
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DEPARTMENT OF TRADE AND INDUSTRY

DTl ZamPen
RUNDOWN

he Department of Trade and Industry Zamboanga Peninsula (Region 9) or DTI ZamPen

(9) has implemented all programs and projects in 2016 aimed at boosting trade, thru
the development of Micro, Small, and Medium Enterprises (MSMEs); development of existing,
emerging,and potential industries in the peninsula thru policy enhancement and investment pro-
motion; and the welfare and protection of the consumers.

INDUSTRY
DEVELOPMENT

Initiatives include policy for-
mulation and implementation in
the development, strengthening, and
promotion of the regional champion prod- /' Adopting the value chain approach for the
ucts and emerging industries creating an en- / different industry clusters in the region helps
vironment conducive for all stakeholders and in- /industry players identify loopholes in the entire
vestors generating mare jobs, resulting in con % chain of production and address it to produce
sumers with higher purchasing power that / The competitive advantage of \  quality products that are competitive in the

will spur economic development,and ,/ the region as investment desti- market.
he|p improve the Competitivenesg / nation FBQUiI’BS the total commitment

of the Peninsula. of all the local government units
~ (LGUs). The Cities and Municipalities Com-
petitiveness Index (CMCI) measures LGU’s
competitiveness in terms of Economic Dynamism,
Government Efficiency, and Infrastructure. The
partici pation of LGUs in Zamboanga
Peninsula to CMCI shows that the

N
e ' Various investment facilitation activi-
region is gearing towards global ties were conducted to help the different

competitiveness. industries attract more investors, from trainings,

benchmarking, and conferences. Production of
promo collaterals and preparation of investment
briefs are also ways to entice investors
Industry players were also assist- into pouring their capital in the region.
ed thru the provision of equipment
and facilitating of loans for added capital.

04
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o MSME
- DEVELOPMENT

Provided MSMEs with equipment nec-
essary for their development under the Programs in the development of MSMES
Shared Service Facility. Trainings were also '\ consist of capacity building, provision of
conducted for the beneficiaries on the use and equipment, product development, ease of doing
maintenance of the equipment. This program Now targeting the " business, marketing and, linking MSMEs to fi-
aims to enhance production and make multi-billion dollar Halal market nancing institutions for access to finance.
them competitive thru quality products. with the region strategically situat-
ed in the BIMP-EAGA carridor. The
population of the region has also its ad-
vantage in promoting Halal industry as the _
region is also home to Muslim practitioners. 2016
_ saw the ground-breaking of the 100-hectare area
Negosyo Centers (NC) serve inside the Zamboanga Ecozone for the estab-

as a nerve center for all MSME \  lishment of the first Halal Hub in the
assistance. Making business easier is \ country. Initiatives with partner-agencies
key to encouraging more individuals to h;:\\//lzl\?senlco?]ducteq 10 o]z
venture into entrepreneurship. The establish- \ ts mt:]ehrelgllon '”k ?ene-
ment of Negosyo Centers in business growth el IR e e
p areas in the region ensures that MSMEs are to- / Provided MSMEs with mar-
tally assisted, from the start of their busi- / keting opportunities thru trade
ness until they become big establish- fairs, be it local, national, or interna-

palities in the region will have egion is the Zamboanga Peninsula Exposi-
its own NCs. / tion (ZAMPEX) where MSMEs showcase their

ments. Soon, all cities and munici- / tional. The grandest trade fair in
1

products. Institutional buyers from ouiside the
region were invited. In its 3" year, it has become
a staple event in the celebration of the Zam-
boanga Hermosa Festival and has been

L drawing an array of consumers; putting . : .
Th n f numer rainin i : ; ;
e conduct of numerous trainings sl st intthe oon another level with the implementation

and symposia under the SME Rolling ness of the general public. of the Kapatid Mentor Micrg Enterprises
Academy (SMERA) has attracted thousands of or Mentor ME program. In this program, es-
MSMEs throughout the peninsula. SMERA serves /  fablished private business partners are tapped as
as venue for the MSMEs to get valuable as- mentors for MSMEs. Zamboanga Peninsula is
sistance from product development, market- just blessed with willing and caring men-
ing and promotion, access to finance, tors who have gone an exira mile just
among others. to help MSMEs in their businesses
thru this program.

The government’s Private-Pub-
lic Partnership has just gone to

SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND INDUSTRY

CONSUMER
’ WELFARE AND
" PROTECTION

The welfare of the consumers is par-
amount in DTI’s work. Educating the
public in matter of consumerism ensures a
well-informed and responsible consumer, while DTI
continues to implement and enforce all the
laws to uphold consumer satisfaction and
protection, ensuring them of high-quality Taking pride in holding the
and standard products and services. first-ever Consumer Run in the entire
" country in October 2016. The activity
" aims to promote consumer rights and respon-
sibilities while also promoting physical wellness.
Thousands of runners and health enthusiasts
from all the different provinces and cities
in the region participated in the said
activity.
The Mobile Diskwento Caravan was con-
ceived with the *“‘poorest of the poor” from
the most far-flung areas in mind. The caravan
benefitted thousands of indigents thru discount-
ed prices of basic commodities and
schools supplies.

Affordable basic commodities and school
supplies is what the Diskwento Fairs offer to
the general public. The discounted price of basic
commodities means higher purchasing power
for the beneficiaries or savings for other
important concerns.

Continuing the mandate of protecting con- ; Letting the consumers know their
sumers while also protecting the credibility of . / rights and responsibilities is key to protecting
business establishments thru the selling of quality . them against trade malpractices, and is vital in
or standard products. The office conducts regu- the department’s enforcement of the law, thus,
lar price monitoring and enforcement of the need for continuous massive informa-
laws pertaining to DTl mandate. tion and education campaign.

ZAMBOANGA PENINSULA REGION
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20,384
Jobs Generated y

102%

%
Consumer 63 o

Welfare Index

%
:ﬂssal':lEs Assisted 7 5 646 Ms M Es
SSF 101%

§E§\{R}E§5 SSFs Established 1 27
PROJECT & Maintained

90%

BuB Imple- 720/
mentation (1)

Rate

250%

(EGOSYO Negosyo Centers _ 20 “cs

Established & Maintained

P1,928M
P[ Domestic Sales g
_lllll
100%

Exporters 35
x Assisted
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DEPARTMENT OF TRADE AND INDUSTRY

,.--'":a.s.m AND Mo
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92 114%
MSMEs who availed of Loans

100%
Firms Monitored
on Price Trending

99.5%
Firms Monitored
on Fair
Trade Laws

107%

96% Violating Firms Penalized

within Prescribed Time

110%
Consumer Complaints
Resolved within
Prescribed Time

98%

78% PBR/WEBNRS

Transaction Rate
AT RS Gl alp ik wa 4.4

101%

99 80/ BNR Registered
- 1] within

15 Minutes
103%

9 50/ Employee
0 Engagement

Rating

Z1 ACCOMPLISHMENT RATE B TARGET
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;r-"“"'..,s, DISASTER RESPONSL
JaINESS llﬂ":::'::" :m
cTION.
swoloas NOCVRKTE IS0y usToL
WALITY MANAGEMENT S0,
WITRERSHE: "sm;::.l.
NIN
UMBOANGA P, oS!

133% 1 1 1 3
Media Pick-Ups and Guestings y

103%

Client Satisfaction 93 o/o

Rating

119%
Knowledge Management 3 - 88

Index

ISO

Certification 1 000/
Obtained/ Ll

" ETE L

143%

Amount of Additional P7 1 BBM
Support Generated [ ]

from External Sources
96%

Obligation 860/
Budget (1]

~Utility Rate

112% o
Disbursement 96 7 /o
=

Budget Utility Rate

100% COA o
Recommendations 92 /o

Fully Implemented

O ACCOMPLISHMENT RATE B TARGET
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DEPARTMENT OF TRADE AND INDUSTRY

egosyo
onsvumer
TIBAP

eld last October 7-11 in Zamboanga City,the Negosyo,Konsyumer At Iba Pa or NKAtbp, Zam-
boanga Peninsula Leg,was a resounding success as it served over 13,000 participants and
visitors, more than double of the target of 5,000 visitors and participants.

TARGET: 600

(Right)

Ceremonial Gong: Seunding during’ the
commencement of the NKAthp hosted by
Zamboanga Peninsula, led by DTl Offi-
cials (left fo right) ROG USec. Maglaya,
R9 RD. Jain and 'CPG USec. Pascua.
(Below)

Ceremonial Ribbén \Culting opening the
trade-exhibits, diskwento :fair .and" train-
Ing sessions of NKAtbp,led' by Officials
from -the DT, LGUSs, Business' Chambers
and. Consumer Grotips.

ZAMBOANGA PENINSULA REGION
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as we have served 13,807 partic-
ipants and visitors from the different
parts of the region during our 5-day
activity. Initially, we targeted to
serve 5,000 participants and visitors,
but

SEIZING LIMITLESS OPPORTUNITIES
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]

Halal Market

Awareness and Halal

Seminar on Certification Seminar
Intellectual Property

Partici pants
Wl ey Designer Devt
Partici pants Program/Huddle with
Regional Designers

Partici pants

Slingshot Zamboanga

Investment Briefing
and Counselling
Seminar

Partici pants

Partici pants

National
Competitiveness
Council Regional

Roadshow

Catapulting New
Business for the
Global Market

Partici pants

Partici pants

ZAMBOANGA PENINSULA REGION
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Business Resiliency
Program

Voluntary Standards
Caravan

Introduction to Food
Safety Regulations
Seminar

Partici pants

Partici pants

Contractors Briefing
Seminar on =

Expanding your
Business thru Partici pants
E-Commerce

Partici pants

Consumers Forum
Cum Standards
Blitz/Symposium on
Product Standards

A Small

Entrepreneurs Journey Partici pants

Partici pants

SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND INDUSTRY

(Left & Above)
DTl 9 hosted a Disk-
wento Garavan during
the NKAtbp ZamPen Leg,
where participants were
offered products at rea-
sonable and discounted
prices.
(Right & Below)
One “of the: featured ac-
fivities: during the
NKAlbp ZamPen Leg
was the .1-on-1-Consti-
tation with key“industry
players which offered op-
portunities for research
and linkages.

ZAMBOANGA PENINSULA REGION



2016 ANNUAL ACCOMPLISHMENT REPORT

™ visiTors ™ SALES

1,386 11.436M

DTl ZamPen’s biggest and grandest marketing platform for
micro, small, and medium enterprises or MSMEs, the
Zamboanga Peninsula Exposition (ZAMPEX).

y 4 Exhibitors
(Above) DT/ ROG USec. Maglaya fries the food product of an exhibi- 1 21 A

for from Zamboanga “Sibugay. (Below) DTI Offcials visit the Halal
Special Selting prepared by DTl ZamPen as @ slatement on nurturing

the trillion dollar induslry-in. the peninsula. Food Products

. 43

Non-Food Prod.

Bus. Franchise

L TR

l"_. g‘ k L2l

17
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DEPARTMENT OF TRADE AND INDUSTRY

IIMed' mEnterprises
ovingM™cademy

ntrepreneurship is gaining grounds in “Our economy is driven by MSMEs. 99.6% of businesses here in the country area MSMEs.
E Zamboanga Peninsula with more and Providing capacity building projects, trainings and other assistance ensures that they are
more people venturing into business. equipped and are hand-held by the government until they grow and can stand alone. We want
our MSMEs to become big enlerprises in the future; this is what SMERA is all about. Prepar-
With the govermment’s program for MSMES, ing them to seize the vast opportunities in front of them.” - RD Jain

it’s no surprise that people are now seeing
the vast potential of business.

At least in Zamboanga Peninsula,a rise in
the number of participants in trainings and
product development initiatives indicates that
indeed, it’s true.

TRAININGS

321

PARTICIPANTS

8,234

This proves to_show that with the govein- (Above) SMERA training activities arefeguiarly conducted by each DTI. Office in the peninsuia
ment’s advocacy -and programs - for | MSMEs, as_partnered with. their “Negosyo Centers. (Below) Training modules are ot only. limited inside
more.and more individuals are seeing the big offices, DTI makes sure to parner-up with different business.-oriented entities fo ensure that-the
picture of becoming entrepreneurs. best public services can be felt even in the most remote of all areas .n the region.

ZAMBOANGA PENINSULA REGION
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SharedServiceFaciIities

he program has given MSMEs the opportunity to acquire the needed equipment to im-
prove their competitiveness and grow their businesses, all for free. Truly,a program that
is the embodiment of government support.

128. SSF Projects
ESTABLISHED AND MAINTAINED

7.887 Beneficiaries
CATERED AND SERVED

Php 73.157 Million
PROJECT COST

729 MSMEs
SSF SUMMIT PARTICIPANTS

(Above) DTI" R OIC-FD for Z. Sibugay, Engr.
Lipae (Right) with 2016 ZamPen SSF Beneficiary
Regional Awardee & Representative, Mr. Samson
of LAPMGO, on their Abaca SSF Project.

(Below) ‘Regional SSF Summit Awarding Ceremo-
ny- of ZamPen Provincial SSF Beneficiaries by
ZamPen Officials and DTl ROG ASec. Lantayona.

‘\b — \—

o] BReAKING Piic:,
w={ "“LEB&TINESL“ ESSS
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DEPARTMENT OF TRADE AND INDUSTRY

NEGOSYO

CENTER

epublic Act 10644 or the Go Negosyo Act mandates the establishment of Negosyo Cen-
ters in all cities and municipalities. These centers will act as nerve centers for all assis-
tance to the MSMEs.

LILIOY, Zamboanga del Nort@sscceccccissccscscccscdhonccsovsosonty
December 21, 2016

TAMPILISAN, Zamboanga del Norte: -+

. December 21, 2016
TITAY, Zamboanga Sibugay
september 22, 2016 »»»»»»»»»»»»»»»»»»»»»»»»»»»»»»

IPIL, Zamboanga Sibugay::«:«:- .« '
May 29, 2015

TUNGAWAN, Zamboanga Sibugay
Decemberi3, 2016« - - =%+ - - qesv o -

ZAMBOANGA CITY
July 30,2015 - N

SAN RAMON, Zamboanga Clty

October 8,2016 "~~~ """~ T . > S
BALIWASAN, Zamboanga City : e \
October 8,2016 "~~~ """~

F' ¢ ISABELA CITY, Basilan
| ‘ ----------- December 18, 2015

ZAMBOANGA PENINSULA REGION

20




2016 ANNUAL ACCOMPLISHMENT REPORT

ceesssescscsesss - DAPITAN, Zamboanga del Norte
July 29, 2016

DIPOLOG, Zamboanga del Norte
(AN NN R R NN NN N .Juneso, 2015

ROXAS, Zamboanga del Norte
B e 33 ¥, siopinsate S July 23, 2016

MOLAVE, Zamboanga del Sur
00000loototoon..tcaccoaooooooooseptemberzo’ 2016

2+ *R. MAGSAYSAY, Zamboanga del Sur
September 02, 2016

««+e00.« PAGADIAN, Zamboanga del Sur
May 25, 2015

eoe Otétfﬁlttt TeseseRRRER RIS GUIPOS’ Zamboanga del Sur
. September 9, 2016

feeccsssiececcceeees IMELDA, Zamboanga Sibugay
. June 21, 2016

: AURdRA, Zamboanga del Sur
& November 26, 2016

S0 20 28 2D B BR AR AR R R e B
.

TR N

I\fiAHAYAG, Zamboanga del Sur
December 29, 2016

™

BULG, Zomboangsl v NCs Established & Maintained

June 21, 2016 - : = : ,
The Negosyo Center or NC is a facility that will serve as a hub for micro and
small business development. This is not just for your business name registration but
all capability building activities designed to improve your products, trainings to enhance your
capacity, improve your productivity, improve the quality of your products, provide
market information, link you to the market, both domestic and export, all of these will
be done in the center.”

21
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DEPARTMENT OF TRADE AND INDUSTRY

FaErication
aboratory

he first-ever Fabrication Laboratory or  State Polytechnic College or ZCSPC, by DTI
FabLab (Co-Working Space) in Zambo-  under the Shared Service Facility (SSF) pro-
anga Peninsula was officially launched with  viding state-of-the-art facilities.
no less than Trade and Industry Secrefary
Ramon Lopez leading the activity.

Php 10,049,000.00

Sec. Lopez said innovation is key to the
success of any businesses, whether big or
The FabLab was given to Zamboanga City small.

Php 3,300,000.00

Php 950,000.00

“The success of any business

= - - = Php 1,630,000.00
relies in innovation.

Php 700,000.00

Php 2,250,000.00

We know many
examples of this.”
- Sec. Lopez

Php 630,000.00

Php 584,000.00

=y
=

¢
C\
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With the Negosyo
Center, we hope to gen-
erate entrepreneurs
who are idea-based and
innovative. That’s why
we have our FabLab, to
help them infuse tech-
nology and innovation
in their products.

SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND INDUSTRY

KmoatldMentor
croEntrepreneurs

or KMME Program in Zamboanga Pen-
insula launched on September 14, 2016 in
Zamboanga City is a partnership between DTI
and the Go Negosyo Foundation headed by
Presidential Adviser on Entrepreneurship, Mr.
Joey Concepcion.

The Kapatid Mentor Micro Entrepreneurs

The program aims to help MSMEs thru
mentorship. Established businesspersons in
the region act as mentors, giving valuable
inputs on how the mentees- (MSMEs) can
grow their business focusing on 11 modules:
instilling entrepreneurial mind set among par-

MENTEES

20

GRADUATES

20

tici pants; marketing and market trends; opera-  management among others. It is the focus of
tions management, human resource manage- the program to have successful MSMEs in-
ment; supply and value chain; and financial  spire other MSMEs with their best practices.

(Above) . Tagumpay Forum with Successful Entrepreneurs of Zamboanga Peninsula at the KMME FPro-
gram ‘Launeh at Garden-Orchid Hotel, Zamboanga City with Go MNegosyo -and the Local Business
Chambers of ‘the region. (Below) KMME Program 1st Batch Graduation of Zamboanga City Meniees
with Go Negosyo, DT Partner Agencies, DT R9'RD Jain and DT ROG ASec. Lantayena.

ZAMBOANGA PENINSULA REGION
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MSMEConference

he MSME Conference aims to uplift These factors are all critical in the growth
MSMEs thru various government support  of MSMEs in this part of the country to drive
and interventions by apprising MSMES on the the development of a more dynamic, progres-
latest policy direction updates on the govern-  sive,and more inclusive economy.
ment’s MSME development initiatives.

Participants
MBS?VWE C.Y. 2016
CC ’l--li_—'REr:- [ ;:;";:im 451 o/o
and esent MSMES A =
Participation

CONFERENCE 5

“Developing Innovative €% N o
and Hesment MSMF 3\ ‘. important, is to make them resilient

in the face of stiff competition from
other countries. All of these are
aimed to arm them with proper tech-
nology and support system that will
help them not just weather competi-
tion, |

.. - RD Jain

e 0 5
SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND INDUSTRY

gammiee

Tl continues to extend support to the beneficiaries of the
DComprehensive Agrarian Reform Program (CARP) thru various
programs and projects that enable them to become entrepreneurs and
maximize their capacity by introducing new, better, and with added
value products in the market.

134

ACTUAL PARTICIPANTS

The Negosyo-Agraryo Summit highlights the products of the vari-
ous Agrarian Reform Communities (ARCs) as & result of the series
of trainings, product development,and capacity-building initiatives con-

ducted by DTI on the knowledge that with rural development through TARGET PARTICIPANTS

innovative products, the country is closer to inclusive growth.

Wy W WTYT ey

) EGOSYO

(Above) DTI ZamPen CARP"Officers on the final planning. ‘siage  of (Above) . Zamboanga ‘Sibugay, Zambeanga Cily and “Isabela Cily
Negosyo Agraryo Summif 2016. (Below) Zamboanga del Sur GARP CARP Beneficiaries. with DTl Officials. (Below) Zamboanga del Norte
Beneficiaries with -DTI Officials. CARF Beneficiaries with DTi - Officials.

ZAMBOANGA PENINSULA REGION
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DEPARTMENT OF TRADE AND INDUSTRY

NITIATIVES
4

Halal Strategic

Planning
Attended by various government
agencies involved in the Halal Industry
where the group drafted the Halal
Halal Roadmap Industry Roadmap for Zamboan- Halal Advocacy

Validation ga Peninsula. Caravan
On July 25,DTI 9 conducted a 236 MSMEs from Zamboanga City,

workshop, this time, with the govern- Pagadian City, Dipolog City,and Ipil

ment and private sectors, for the valida- Municipality attended the caravan.
tion of the Regional Halal Industry Partner agencies include:

Roadmap, with stakeholders en- e R
dorsing the Roadmap. s UA, DU, :

Halal Market Aware-
ness and Halal Certifica-

tion Procedure Seminar
Attended by 105 participants.

ZAMBOANGA PENINSULA REGION
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Sec. Ramon Lopez led
the groundbreaking of the pro-
posed 100 has. Halal Hub Facility
inside Zamboanga ECOZONE

on October 8, 2016. Halal Benchmarking

/AMPEX PLUS Mission
To promote Halal products to the To give Zamboanga ECOZONE a
public, a special pavilion was set up first-nand feel on the operation and
featuring all available halal products in ,other aspects of running Halal facility,
the region during the Zamboanga benchmarking mission to Malaysia
Peninsula Exposition Plus DlD YOU and Thailand was conducted last
(ZAMPEX PLUS). KNOW? April 2-7,2016 with DTI as

o 1 the lead agency.
There are 1.8 billion population

worldwide and still growing.

Aside from products, the Of the US$2.3 Trillion economy, The activity exposed all
Halal Pavilion showcased US$700 Billion is on halal participants to the best
list and profiles of halal-certi- food industry alone. practices of Halal firms in terms
fied establishments, restaurants, and of technology, maximization, productiv-
kitchenette: and basic information on ¥ : ity enrichment, industry enhancement that

Halal, certification and procedures M & could be used in preparation for the
and requirements, halal assur- Y U establishment of the Halal Indus-

ance system, and Halal trial Parkﬂ if; Zamboanga
Value Chain. ECOZONE.

DID YOU
KNOW?

The World Halal Economy is
pegged at US$2.3 Trillion. This in-
cludes Islamic banking, services and

all halal components.

SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND INDUSTRY

BIMP-EAGA Highlights

d

ZamPen HALAL Roadmap

By 2020, the Zamboanga Peninsula Region To promote and develop the Halal food and
sha” be one Of the |ead|ng Suppllers Of service sector in the Zamboaﬂga Peninsula. To
Halal Certified Food Products and Services increase investments in the Halal Food and

e Service Sector. And to improve the
for the Philippine and ASEAN Market, competitiveness and sustainability of the

thereby promoting economic empowerment enterprises in the Halal Food and Service Sector
and inclusive growth in the region. in the Zamboanga Peninsula.

<3 () 1
ZAMBOANGA PENINSULA REGION
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DEPARTMENT OF TRADE AND INDUSTRY

INDUSTRY
NDICATORS

he development of the various industries in the region is crucial to the progress of the econ-
omy where there is inclusive growth. The economic vibrancy should reflect from the grass-
roots up resulting into more jobs and empowered consumers.

. ZAMBOANGA CITY AND ISABELA CITY

l] 4,445 Jobs Generated
Php 773.077M investments

Php 248.773M Domestic Sales

142 vsiEs Assisted

US$ 363.837M Exports

W bl

-‘-‘

Php 930.107M Domestic Sales

14 msMEs Created

985 1ismEs Assisted "

ZAMBOANGA PENINSULA REGION
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3,878 Jobs Generated
Php 346.619M investments

Php 387.091M pomestic Sales

ZAMBOANGA DEL NORTE PROVINCE .

1 54 MSMEs Created

664 MSMEs Assisted

ZAMBOANGA DEL SUR PROVINCE

3,1 56 Jobs Generated
Php 57.419M investments

Php 178.285M Domestic Sales

50 MSMEs Created

391 msSMEs Assisted H

Developing and strengthening industries in the region is an integral part of DTI 9’s mandate.
However, the success of performing this task relies not with DTl alone but rather in collaborat-
ing with other agencies and stakeholders, both private and government.

The conduct of different seminars, forums, conferences, meetings and continuous consultations
with stakeholders have furthermore fortified existing and emerging industries in the peninsula
onward to a more dynamic and flourishing economy.

Providing necessary interventions for further development of the various industries is key fo
sustaining the momentum of this partnership.

e 3 3
SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND INDUSTRY

29% Rubber 5,059

16% Seaweeds 2,726
13% Abaca 2,246

12% Processed Fish 2,174
09% Cacao 1,667

07% Coconut 1,316

06% Mango 1,017

04% W&HS 624

02% PFN 335

02% Bamboo 282

38.47% Processed Fish P512.541M Investments

38.19% Rubber P508.91M
11.39% Cacao P151.825M
3.26% Seaweeds P43.495M
2.44% weHs P32.516M
1.97% Mango P26.218M
1.67% Abaca P22.258M
1.02% Coconut P13.642M

0.39% Bamhoo P5.21M

0.01% Coco Coir P0.176M

w
F=S

ZAMBOANGA PENINSULA REGION



2016 ANNUAL ACCOMPLISHMENT REPORT

59.6% Rubber P1.042B

20.3% Processed Fish P355.612M

10.2% Seaweeds P178.119M
03% PFN. P45.34M

2.1% Mango P36.8M

02% Coconut P36.203M
1.8% Abaca P31.869M

01% Cacao P17.375M

0.3% Bamboo P4.75M Domestic Sales

Exports 91.46% Coconut $332.77M
4.09% Marine Prod.” $14.88M

1.67% Processed Fish $6.07M
1.31% Seaweeds $4.77M
1.18% Mineral Prod. $4.28M
0.11% Rubber $0.39M

0.10% Fresh Fruits $0.38M

0.07% Other Prod. $0.27M

0.01% Construction Mat. $0.03M

0.0003% Wearables $0.001M

w
o

SEIZING LIMITLESS OPPORTUNITIES



DEPARTMENT OF TRADE AND

Note: The growth of the Indusiry means
increase in the number of individuals
going into business.

MSMEs Created

21.2% Coconut 463

18.2% Processed Fish 398
17.2% Seaweeds 373
15.7% Rubber 342

10.8% Abaca 235

5.5% Mangoe 120

5.4% PFN 118

4.1% Cacao 89

1.9% Bamboo 41

0.1% Coco Coir 3

w
D

INDUSTRY

41% Abaca 89

21% Seaweeds 45
12% Mango 26

07% PFN 16

06% Processed Fish 14
05% Bamboo 10

03% Rubber 7

02% Cacao 9

02% Coconut 5

01% Coco Coir 1

MSMEs Assisted

Note: Registered MSMEs are provided with the utmost
support by DTI that will help them grow their business
and become significant coniributors to the economy.

ZAMBOANGA PENINSULA REGION
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BOTTOMLINES

1P1,332, 47M e
sim Investments
9, $363.837M 3.83

"Exports

P1,749M,

it Domestic Sales

218

MSMEs Created

2,182

MSMEs Assisted

IIIIIIIIIIIIIIIIIIIIIIIIIIIII



DEPARTMENT OF TRADE AND INDUSTRY

Greening the
VALUE CHAIN

Tl conducted greening activities for eight (8) industry clusters in the Peninsula, with
392 participants, where Greening Action Plans for each cluster was formulated.

LY Seaweeds & Seaweeds Products Participants

Coconut and A
Coconut Products §
Participants

: T ,ﬁ Fish and Fish

Rubber Products
| Participants

A Abaca and Abaca
| Products

(Above) -Interview with LTO capacitated
MSMEs on their best praclices.

(Left) One of the break-out sessions where
DTl Specialists guide MSMEs on greening
their respective value chains.

38

ZAMBOANGA PENINSULA REGION




2016 ANNUAL ACCOMPLISHMENT REPORT

Investment
Facilitation

Investment Briefing and Seminar

Board of
Investments (BOI)
BOI Investment
Assistance Service
(BOI-IAS)
Doing Business in
the Philippines
Doing Business
with Incentives

SEIZING LIMITLESS OPPORTUNITIES
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Seminar on Intellectual
Property Rights

9 CLIENTS SERVED

Capability Building on
Investment Promotion

ZAMBOANGA PENINSULA REGION
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9 INDUSTRY
CLUSTER PROFILES

Natural Hubi;ér
Processor Profiles

Seaweéds

DRIED MANGO
PROCESSING THRU
MULTI-COMMODITY

SOLAR TUNNEL DRYER

PASTEURIZED
COCO WATER
PROCESSING

SEIZING LIMITLESS OPPORTUNITIES
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COMPETITIVENESS

2016 CMCI RANKINGS

rd o th
unicipalities
LILOY, ZDN

6™ Over-All (Economic Dynamism)

Highly Urbanized
Cities

ZAMBOANGA CITY

18™ Over-All (Infrastructure)

NN Target of 65

LGUs




2016 ANNUAL ACCOMPLISHMENT REPORT

Component
Cilies
DIPOLOG, ZDN
12 gver-all (Infrastructure)

21% over-all (Economic Dynamism)

40" over-all (Government Efficiency)

N
7414
j+]

39to 6" Class
Municipalities

R.MAGSAYSAY, ZDS

25" over-all (Infrastructure)

Component
Cities

PAGADIAN, ZDS

39" over-all (Infrastructure)

3 to 6™ Class
Municipalities
BAYO0G, ZDS
17" over-all (Economic Dynamism)
39to 6" Class
Municipalities
MARGOSATUBIG, ZDS
29" over-all (Infrastructure)
Prany 3%to 6" Class
e U Municipalities
IMELDA, ZS

41 over-all (Economic Dynamism)

43
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2016 RCC AWARDS

3%to 6™ Class
Municipalities

LILOY, ZDN

1

18t to 2™ Class
Municipalities

KABASALAN, Z8

3%to 6™ Class
Municipalities

DUMALINAO, ZDS

3 Most Competitive LGU

ealbvs W andie. .

“The rankings are based from the National
CMCI ranks. These awards were given at
the Regional Level to gauge the level of
competitiveness of different LGUs within
the Peninsula.”

ZAMBOANGA PENINSULA REGION
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Component
Cities
DAPITAN, ZDN
3“ Most Competitive LGU
—
Component
Cities
DIPOLOG, ZDN

1* Most Competitive LGU

3“to 6" Class
Municipalities

P.M.A.ROXAS, ZDN

1% Most Competitive LGU

3% to 6™ Class

Municipalities
AURORA, ZDS
2" Most Competitive LGU
1* to 2™ Class
Municipalities
MOLAVE, ZDS
1" Most Competitive LGU
—————————
Component
Cities
PAGADIAN, ZDS

2" Most Competitive LGU

SEIZING LIMITLESS OPPORTUNITIES
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BusinessPermitsg
LicensingSystem

Adopting the Streamlined BPLS

Zamboanga Peninsula is 100% compliant with all 70 respondents

adopting the streamlined BPLS. Completion Rate of Citizen Satisfactory
Survey on Renewal Process of Business Permits is also at 100%.

46
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DEPARTMENT OF TRADE AND INDUSTRY

ST Consumer
RUN_ #3323

he DTI-9 efched its name in the history of the Department by conducting the first-ever Consumer Fun Run in the
country to kick off the 2016 Consumer Welfare Month, focusing on the 8 Basic Consumer Rights.

The fun run was conducted simultaneously in Zamboanga City (ZC), Pagadian City (ZDS),and Ipil,(ZS), while the Di-
polog (ZDN) leg was conducted during the culmination of the Consumer Welfare Month.

The proceeds of the Consumer Fun Run,a tofal registration of Php 160,775.85, will capacitate the operations of the
newly registered consumer group of DTl 9,the United Zamboanga Consumers Association Incorporated (UZGAI).

o Total Participants:

1,505 Runners

(Right)

Interview with ' UZCAI
Pres. Malacca, as he
thanked DI} 9 for
diding the consumer
groups of the region.
(Below)

Runners from all-over
the region participate
during the pioneer
dotivity of the DTl 9
during.the' CWM’17.

48
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ENFORCEMENT

Cnnmmers welfare and protection is paramount in the performance of DTI's mandate. The agency ensures that business

establishments ohserve consumer rights and consumers protect consumers from unlawful practices and substandard
products that pose great danger to them as end-users.

@
100% Accomplishment

Price Trending
Fair Trade Laws

99% within Prescribed Time

Establishments

99% within Prescribed Time

Agreements

=

B
-
=
-
&
=
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MobileDISKWENTO
CARAVAN

e want to reach out to our brethren in far-flung areas by delivering services right in their area. Savings is a
big thing for them. This program saves them not just money, but also time and effort in going fo their central

market. We want them to know that the government cares for them. - RD Jain

Beneficiaries

Vitali, ZC
Imelda, ZS
Bayog, ZDS
Manukan, ZDN

3 Major
Suppliers

ZAMBOANGA PENINSULA REGION
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DiskwentoFAIR

26 Fairs
57 Exhibitors

Zamboanga City
Isabela, Basilan
Zamboanga del Norte
Zamboanga del Sur
Zamboanga Sibugay
Regional Office

Zamboanga City

Isabela, Basilan

SHOPPER'S CENTRAL |
SHOPPER'S CENTER

Zamboanga del Norte
Zamboanga del Sur
Zamboanga Sibugay

Regional Office

22,056

Beneficiaries

SEIZING LIMITLESS OPPORTUNITIES
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BAGWIS

he DTI-Bagwis Program gives due recognition to establishments that uphold the nghts of consumers while practicing responsible business
where consumers get the best value for money. The program also encourages the setting up of Consumer Welfare Desks (CWDs) or an
equivalent custorner relations office inside the establishments (eg. malls efc)) that will provide information fo consumers and serve as a meeh?-
nism for the speedy resolution of consumer complaints.
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ZAMBOANGA CITY :occceereeeraccnancs

Tetuan Branch
Yubenco Supermarket,.Inc.

San Jose Gusu Branch
Yubenco Supermarket, Inc.

Expression Mobile Center

ZAMBOANGA SIBUGAY PROVINCE «+++--

LR R R R R R O B R R R

Champion’Commercial
Municipality of Ipil

367 Trading
Municipality of Ipil

More Than Basic Dry Goods Store
Municipality of Kabasalan

Midon’s Marketing
Municipality of Kabasalan

ZAMBOA